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How Rholab Transformed Fay's Organic Visibility
with SEO, GEO & AEO
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Project Overview

» Fay partnered with Rholab on Jan 1,
2026 to build organic search Fov)
presence from the ground up. -

» Starting point: fewer than 50 organic
clicks, no meaningful rankings, Domain
Authority under 1.

ZN/ TISSUE

» Goal: rank higher on Google and
become discoverable across AI-
powered search platforms.

» Strategy: a unified program across
SEO, GEO, and AEO — backed by
continuous monitoring.
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The starting point: a site with almost no structured SEO foundation.
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Project Goals

A long-term roadmap to build sustainable,

Organic Growth

Increase sustainable traffic and rank for
commercial & informational keywords
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Scalable, crawlable, fast infrastructure :
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Search Visibility

Strengthen technical health and grow
Domain Authority

GEO + AEO

Optimize for Al-powered search engines
and assistants
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compounding organic growth.
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| hygiene & tissue industry |
l |
l |
\_ J
f———————— e

Sustainable Growth

A framework built to compound over
time
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Phase 1

Sitemap, robots.txt, canonicals, redirects, mobile usability,
Core Web Vitals, and page speed — all rebuilt.

BEFORE AFTER

The Softness is
what you Need

Performance , 7
Performance

Performance score: 92 / 100 - LCP

perf : 57 / 100
erformance score / 17.9s - 2.9s
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L EECRVY Keyword Research
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Phase 3

Titles, meta descriptions, heading hierarchy, ALT tags, and readability — optimized
page by page.

43 characters

132 characters
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Content Strategy

———————————————————————————————————————————————————————————— \\
|
|

Service pages, landing pages, =

blog articles, guides, FAQs, and

comparison content. Aluminium Foil 25 Sq Ft
Ry 05000 PKR  Sele ent

‘Every piece built around real
user intent, not isolated e e R S
keyword targeting. e o e e

Interconnected content designed
to build topical authority over
time.

Got Questions? Find the Answers Here!
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Phase 5 GEO (Generative Engine Optimization)

Searching "best cotton rounds in Pakistan" — Fay now shows up as a cited source across every
major AI assistant.

ChatGPT

Gemini

Entity optimization - Semantic SEO - Structured content - E-E-A-T - Schema - Knowledge graph
signals
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2. E--y AEO (Answer Engine Optimization)

®C best tizsuo papar in pakistan

. FAQ optimization and
question-based headings for People also ask
conversational search. DS AE St SR

but Rose Petal is the market

ds frequently top local

. Direct-answer formatting, .
S h or t answer b l oC k S p an d Top tissue brands in Pakéstan am categarized below based on their strengths

+ Bast for Everyday Use: Rose Patal is the d and wicely avalable Drand, offanng the

structured FAQ schema. ek varily of oo B pachit

« Best for Senaithve Skin & Softness: Sateen Soft TUX are highly rate

WO% virgn pup construction that avokds harsh bisaching and recuces fri

. noss, @

. Re S u l t : S t r O n g e r p r e S e n C e l n + Best for Absorbency (XKitchon): Rose Petal Maxob enc TUX Kitchen Rolle offer high absorpbon
Featured Snippets and ;

Google's People Also Ask.

or spiis and greves

« Best for Bathrooen: Kloenex and Rose Petal both provide highty dapersitie todet rolis designed
for relabie plumbeg safety

« Best Budget Option: Fay and Miss Fay offer rolabie quality at competive, budget-friendly price
points. ©




Phase 7 g Internal Linking &
8 Schema Markup

Internal Linking

205 strategic internal links mapped

across the site — distributing
reducing orphan pages, and
reinforcing topical relevance.
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Schema Markup

Organization, Website,

rhdlab
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Breadcrumb, FAQ,
Article, and Service schema — helping

search engines and AI parse Fay's

content accurately.

CollecuonPage

Organization

Membist

FAGPage

<D -

A
®

Growth
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Results Overview

Last six months of consistent SEO, GEO, and AEO execution.
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From a near-zero baseline to a compounding six-month growth curve.

Monthly Organic Clicks (lllustrative trend)

Total clicks (last 6 months)

Total impressions (last ©
months)

Average click-through rate

START MONTH 1 MONTH 2 MONTH 3 MONTH 4 MONTH 5 MONTH 6
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Learnings

eTechnical excellence, high-quality content, and user-focused

optimization remalin essential for long-term SEO success.

*As search behavior evolves, GEO and AEO are becoming

critical for visibility.

eApplies across both traditional and AI-powered search.
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Conclusion

*Beautenic's results demonstrate the effectiveness of a data-

driven SEO strategy built on continuous improvement.

eTechnical enhancements, content optimization, and evolving

GEO/AEQ strategies drove the progress.

*The project established a strong foundation for ongoing

visibility, authority, and sustainable performance.
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